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Plaintiff Streetspace, Inc. (“Streetspace” or “Comgahgreby submits, as matter of
right, its First Amended Complaint against Google Incmb, Inc.; Apple Inc.; Quattro
Wireless, Inc.; Nokia Corporation; Nokia Inc.; NAVTECrporation; Millennial Media, Inc.;
Jumptap, Inc.; and DOES 1 through 20 (collectively “Defetglarand alleges as follows:

INTRODUCTION

1. This action involves patented technology relating tofékéitation, delivery, and

display of a personalized Internet experience and palized location-based services including

among other things, targeted advertising to consumers. Tdr@@¥ertising is a type of

advertising whereby advertisements are intelligentlycsedefor display on a consumer’s
Internet-enabled terminal by analyzing collected consua&x, which may include a consumer’s
private and confidential information such as, but nottéohto, a consumer’s profile, terminal
location, and/or terminal usage history, e.g., the coessmnline behavior or past clickstream.

2. The Federal Trade Commission generally defines “consdater as data that cgn
be “reasonably linked to a specific consumer, computer her aevice."See Protecting
Consumer Privacy in an Era of Rapid Change — A Propaseddwork for Businesses and
Policymakers, Preliminary FTC Staff Report, Federal Tadmmission (December 2010).
“Consumers live in a world where information is colezttibout their purchasing behavior,
online browsing habits, and other online and offline actgityollected, analyzed, combined,
used, and shared, often instantaneously and invisiSég.id. ati.

3. All Defendants collect, analyze, use, and/or sharswoer data to identify (or at
least predict) the needs and desires of consumers, imghaithout limitation those located in or
passing through San Diego, California. Defendants tap irstodedabases of consumers’ onling
behavior, which are mainly gathered surreptitiously bgkireg technologies that have become
ubiquitous on web sites and in application software (a.lapplication” or “app”) associated
with consumer terminals, e.g., handheld computers susmagphones. Consumer data

including online behavior is often collected without theoeesive consumer’s knowledge or

consent. Using statistical analysis, Defendantslaleeta make assumptions about the proclivitie

of an online consumer.
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4. The Defendants are transforming the Internet int@eepivhere online consumel
are becoming anonymous in name only. In general, the comsimer data — particularly
personal data — Defendants collect, the more theylwage for targeted advertising.

PLAINTIFF STREETSPACE

5. Streetspace is a corporation organized and existing umeléaws of the State of
Delaware with its principal place of business locatet02 Level 7, Uptown 2, No. 2 Jalan SS
21/37, Damansara Uptown, 47400 Petaling Jaya, Selangor, Malaysiastreetspace.com.
Streetspace designs and develops products and services capatilg pther things) of
delivering personalized, targeted advertisements and loeladised services over the Internet.

6. On January 25, 2005, the United States Patent & Trademade@#iISPTO”)
duly and lawfully issued U.S. Patent No. 6,847,969, entiti¢ethod and System for Providing
Personalized Online Services and Advertisements in PBpaces” (hereinafter “the ‘969
patent”). A true and correct copy of the ‘969 patenttecatd hereto as Exhibit A. The ‘969
patent was filed as PCT International Application RE&T/US00/11840 on May 3, 2000, and
claims priority to United States Provisional Patent Aggtlon Nos. 60/132,168 and 60/160,76
filed on May 3, 1999, and October 21, 1999, respectively.

7. In or about October, 1999, Streetspace deployed a netftekminals througho
Berkeley, California at various bookstores, retailespcafés and restaurants. The terminals,
which were referred to as “Street Linc” terminals &t ime, provided users with free e-mail
access, web browsing, social community conversatiahparsonalized online information.
Within just a few weeks, Streetspace had over 30,000 regfistisers—approximately one-thirg
of the city’s population. Streetspace continued to grewser base throughout California from
San Francisco to San Jose, installing terminals avushigh-traffic locations, including

McDonald’s restaurants, Tower Records, and the AT&T Bat@ark (then known as Pac Bell

R

—+

)

Park). Importantly, Street Linc terminals also dispthgdvertisements, which were dynamically

selected based on terminal location, time, a user’'si@grahd/or a user’s recorded usage of thg
Street Linc terminals.

8. The Street Linc terminal was envisioned with the ide& tisers would be able ta
-2-
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simply “walk up to the Web” in thousands of retail looas, shopping malls, banks, transit hu
restaurants, cafés and places of interest for quickkehedor email, information, or online
services to users “on the go.” The Street Linc terh@ngages users at the point they are mos
likely to conduct a retail transaction, book a ticketmake a purchase query.

9. IDEO, a design and innovation consulting firm, provided stdal design for the
Street Linc terminal. IDEO is known for creating Agplérst mouse. Streetspace was awarde
U.S. Design Patent Nos. D433,679 and D451,916, on November 14,a2@0December 11,
2001, respectively, for the innovative design of the Street terminal.

10.  Street Linc terminals were also deployed during the 2002 Witenpic Games
in the Olympic Village at Salt Lake City, Utah. Usersre able to browse information on sport
venues, events and results as well as general inflomeich as hotels and tourist sites in Salf
Lake City.

11.  Streetspace currently markets and sells terminals uhedirand name, The Wel
Station™. Streetspace Web Stations are deployedeaséhbanking terminals by leading
Malaysian banks such as Maybank, CIMB Bank and AFFINKBS&treetspace Web Stations at
also deployed by the Ministry of Human Resources, M&ays

12.  Another of Streetspace’s premier, licensed products eeprtner™, which is a
web-based network management tool that allows Streetgpatomers to remotely operate We
Stations. Streetpartner also allows network managessnesses and retailers to monitor and
analyze users’ locations, profiles, and network usagerlast thus enabling them to deliver
personalized content (such as targeted advertising andatiolo-based services) across the W
Station network. Indeed, Streetspace markets its t&dwas providing retailers and partners
with the opportunity to deliver targeted and/or personalide@rdisements to specific customet
based on user profile, usage history, time, and/or latatio

13.  Streetspace continues to license Streetpartner artérseihals.

DEFENDANT GOOGLE

14.  Streetspace is informed and believes and based thereasdled defendant
Google Inc. (“Google”) is a corporation organized and exjstinder the laws of the State of
-3-
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Delaware with its principal place of business at 1600 Aitheatre Parkway, Mountain View,
California 94043.

15.  Streetspace is informed and believes and based thereasdled Google is in
the business (among other things) of collecting, analymsigg, and/or sharing (with third
parties) consumer data to facilitate and/or deliver eopatized Internet experience including,
among other things, targeted advertising (such as thosseeped by or associated with
Google’s AdSense, AdWords, and Google Mobile Ads) and othieopalized location-based
services to consumers. According to Google’s Privacicy@arch 11, 2009), Google collect
among other things, personal information, log informatsom location data for the purpose of
“providing our services, including the display of customizedtent and advertising.”

DEFENDANT ADMOB

16.  Streetspace is informed and believes and based thereasdled defendant
Admob, Inc. (“Admob”) is a corporation organized andsérg under the laws of the State of
Delaware with its principal place of business at 1600 Aitheatre Parkway, Mountain View,
CA 94043.

17.  Streetspace is informed and believes and based therecsdled Google
acquired Admob for $750 million in April 2010. Defendant Aplple. had also expressed
interest in purchasing Admob the same year, but wabiduty Google.

18.  Streetspace is informed and believes and based thereasdled Google direct
and/or controls, and is jointly and severally liablg the infringing activities of Admob.

19.  Streetspace is informed and believes and based thereasdleg Admob is in
the business of (among other things) collecting, analymsigg, and/or sharing (with third
parties) consumer data to facilitate and/or deliver eopatized Internet experience including
targeted advertising to consumers. According to Admob’saByifolicy (October 30, 2009),
Admob provides mobile advertising services to advertisadgablishers. AdMob collects
certain information about visitors to publishers’ sitest connect to the Admob mobile
advertising services. Admob automatically collects andives information about those visitor

such as, but not limited to, browser identifiers, sessitammation, browser cookies, device typ
-4-
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carrier provider, IP addresses, unique device ID, carrierlDsgeo-location information, sites
visited and clicked-on advertisements displayed. Admobtna&k that information over time
and over multiple publishers’ sites and use non-persow@htifiable information collected fron
such visitors to provide reports to advertisers and othersoamelp Admob display
advertisements that may be of interest to visitors.

DEFENDANT APPLE

20.  Streetspace is informed and believes and based thereasalhag defendant
Apple Inc. (“Apple”) is a corporation organized and existimgler the laws of the State of
California with its principal place of business at 1 InénLoop, M/S 3-PAT, Cupertino,
California 95014.

21.  Streetspace is informed and believes and based thereaesdlieg Apple is in the
business (among other things) of collecting, analyzinggusind/or sharing (with third parties)
consumer data to facilitate and/or deliver a personalizednet experience including, among
other things, targeted advertising (such as those represgntedssociated with Apple’s iAd
advertising system) and other personalized location-b&sedas to consumers. According to
Apple’s Privacy Policy (available at www.apple.com/légavacy), Apple uses cookies and
collects personal information and location informatiordevelop and deliver advertising.

DEFENDANT QUATTRO WIRELESS

22.  Streetspace is informed and believes and based thereasalhag defendant
Quattro Wireless, Inc. (“Quattro Wireless”) is a corpiorabrganized and existing under the Ia
of the State of Delaware with its principal placduo$iness at 260 Charles Street, Waltham,
Massachusetts 02453.

23.  Streetspace is informed and believes and based therecsalheg Apple acquire
Quattro Wireless for $275 million in January 2010.

24.  Streetspace is informed and believes and based thereagsalheg Apple shut
down Quattro Wireless’ advertising network as of Septerdd20 to focus exclusively on its iA
advertising system.

25.  Streetspace is informed and believes and based therecsalheg Apple directs
-5-
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and/or controls (or used to direct and/or control), anpolingly and severally liable for, the
infringing activities of Quattro Wireless.

26.  Streetspace is informed and believes and based thereasdleg Quattro
Wireless is in the business of collecting, analyzin@ygjsand sharing (with third parties)
consumer data to facilitate and/or deliver a personalitednet experience including targeted
advertising to consumers. According to Quattro WirelessaPy Policy, Quattro Wireless
collects personally identifiable information and molsitgisumer information such as, but not
limited to site click-thru behavior and ads visited. Quattiicel&'ss also assembles non-person
behavioral, location and/or demographic clusters in dad&cilitate optimal ad matching.

THE NOKIA DEFENDANTS

27.  Streetspace is informed and believes and based thereasalhag defendant
Nokia Corporation is a foreign public limited liability cpamy organized and existing under th
laws of the Republic of Finland with its principal plafebusiness at Keilalahdentie 4, P.O. Bg
226, FI-00045, Espoo, Finland.

28.  Streetspace is informed and believes and based thereasalhag defendant
Nokia Inc. is a wholly-owned subsidiary of Nokia Corgiton with its principal place of busine
at 102 Corporate Park Drive, White Plains, New York 10604.

29.  Streetspace is informed and believes and based thereasalheg Nokia
Corporation directs and /or controls, and is joiaitg severally liable for, the infringing acts of
Nokia Inc.

30. Streetspace is informed and believes and based thereasalheg Nokia
Corporation and Nokia Inc. are in the business (amdmg ohings) of collecting, analyzing,
using, and/or sharing (with third parties) consumer datacibtate and/or deliver a personalize
Internet experience including, among other things, targetedrtising and other personalized
location-based services to consumers. According to NoRiavacy Policy (March 12, 2008),
Nokia collects personal information and certain technidalrmation (including, but not limited
to IP-address, access times, the website a user linkex flages visited, links used, and the

adbanners viewed), to display customized content and agingrti
-6-
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31. Streetspace is informed and believes and based thereasdlieg Navteq

Corporation (“Navteq”) is a corporation organized andting under the laws of the State of

o

Delaware with its principal place of business at 429Rahdolph Street, Chicago, lllinois 6060

32.  Streetspace is informed and believes and based thereagsalheg Navteq is a
wholly-owned subsidiary of Nokia Corporation and/or Nokic. Navteq was purchased for $8.1
billion on July 10, 2008. Streetspace is further informed atidJues and based thereon alleges
that Nokia Corporation and/or Nokia Inc. directs andfomtrols, and is/are jointly and severally
liable for, the infringing acts of Navteq.

33.  Streetspace is informed and believes and based thereasaliag Navteq is in
the business (among other things) of collecting, analymsigg, and/or sharing (with third
parties) consumer data to facilitate and/or deliver eopatized Internet experience including,
among other things, targeted advertising (such as thosseeped by or associated with
Navteq's LocationPoint Advertising service) and othespealized location-based services to
consumers. According to Navteq's Privacy Policy (Febr@a@d0), Navteq collects personal
information, certain technical information, and locatdata to display advertising customized to
a recipient’s interests and preferences.

DEFENDANT MILLENNIAL MEDIA

34.  Streetspace is informed and believes and based thereasalhag defendant
Millennial Media, Inc. (“Millennial Media”) is a corpotian organized and existing under the
laws of the State of Delaware with its principal gla¢ business at 2400 Boston Stre&tF&or
Suite 308, Baltimore, Maryland 21224.

35.  Streetspace is informed and believes and based thereasalheg Millennial

o

Media is in the business of collecting, analyzing, using/@ sharing consumer data (with thir,
parties) to facilitate and/or deliver a personalizedrirgeexperience including targeted
advertising (such as those represented by or associateMiNgnnial Media’'s MYDAS
advertising platform and UMPIRE ad serving technology) tesamers. According to Millennial
Media’s Privacy Policy, Millennial Media collects carmer data to deliver better targeted

marketing messages to consumers.
-7-
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DEFENDANT JUMPTAP

36.  Streetspace is informed and believes and based thereasalhag defendant
Jumptap, Inc. ("*Jumptap”) is a corporation organized arstiagiunder the laws of the State o
Delaware with its principal place of business at 10aCRark, §' Floor, Cambridge,
Massachusetts 02141.

37.  Streetspace is informed and believes and based thereasalhag Jumptap is in
the business of collecting, analyzing, using, and/or shé&with third parties) consumer data to
facilitate and/or deliver a personalized Internet exgpee including targeted advertising to
consumers. According to Jumptap’s Privacy Policy, Jumptavides mobile advertising
technology and services to its partners (publishers oflenaleib sites and wireless carriers), a
operates a mobile advertising network. When Jumptapsadsefor its partners or on its
network, Jumptap seeks to make the ads more relevargr® imerests. Jumptap and its

partners do this by matching the ads to characteristicsasuttte time of day, carrier network,

i

nd

content of the site, application or page on which this désplayed, the type of mobile device and

web browser used, anonymous information about the brgviegihavior or search queries of th
user and other information including data provided by its parti® assist in tracking a user’s
activity, Jumptap or its partners may use a mobile broeaekie, a unique but anonymous
identifier.

DOES 1 THROUGH 20

38.  Streetspace is ignorant of the true names and cagaaitibe parties sued herein
as DOES 1 through 20, inclusive, whether individual, corpavabtherwise, and therefore sue
these defendants by such fictitious names. Streetspheenend the complaint to assert their
true names when they have been ascertained. Streeispaformed and believes and based
thereon alleges that all defendants sued herein as D@&ESBugh 20 are in some manner
responsible for the acts and omissions alleged herein.

JURISDICTION AND VENUE

39. This lawsuit is an action for patent infringement ariginger the patent laws of
the United States, 35 U.S.C. § 2étlseg. Accordingly, this Court has exclusive subject matte
-8
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jurisdiction over this action under 28 U.S.C. § 1331 and Z&@).8 1338(a).

40. This Court has personal jurisdiction over Google becausaitesident of
California, conducts business in California and this jadidistrict, and has committed acts of
patent infringement in California and this judicial didtrguch as facilitating and delivering a
personalized Internet experience and personalized loebéised services including, among ot
things, targeted advertising to consumers.

41.  This Court has personal jurisdiction over Admob becauseairesident of
California, conducts business in California and this jadidistrict, and has committed acts of
patent infringement in California and in judicial distristich as facilitating and delivering a
personalized Internet experience including targeted adwerts consumers.

42.  This Court has personal jurisdiction over Apple becauiseai resident of
California, conducts business in California and this jadidistrict, and has committed acts of
patent infringement in California and this judicial didtrguch as facilitating and delivering a
personalized Internet experience and personalized loebéised services including, among ot
things, targeted advertising to consumers.

43.  This Court has personal jurisdiction over Quattro Wirelescause it conducts
business in California and this judicial district, and @ mitted acts of patent infringement i
California and this judicial district, such as such adifating and delivering a personalized
Internet experience including targeted advertising to consumer

44.  This Court has personal jurisdiction over Nokia Corpornabiecause it maintains
an office and/or research and development teams ijuth@al district, and because it conduct
business in California and this judicial district, suctieaslitating and delivering a personalized
Internet experience and personalized location-based sefvicluding, among other things,

targeted advertising to consumers.

45.  This Court has personal jurisdiction over Nokia Inc. beeat maintains an office

and/or research and development teams in this judisiaiat, and because it conducts busines
in California and this judicial district, such as faeing and delivering a personalized Interne

experience and personalized location-based services ingJuainong other things, targeted
-0
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advertising to consumers.

46.  This Court has personal jurisdiction over Navteq becawssducts business in
California and this judicial district, such as faciiitgt and delivering a personalized Internet
experience including targeted advertising to consumers.

47.  This Court has personal jurisdiction over Millennial Mebtecause it conducts
business in California and this judicial district and loseait has committed acts of patent
infringement in this judicial district, such as suchaslitating and delivering a personalized
Internet experience including targeted advertising to consumer

48.  This Court has personal jurisdiction over Jumptap bedaasaducts business in
California and this judicial district and because it h@asmitted acts of patent infringement in
this judicial district, such as such as facilitating anli/deng a personalized Internet experien
including targeted advertising to consumers.

49.  Streetspace is informed and believes and based thereasaleg each of the
Defendants has placed its infringing system or componeatsdf in the stream of commerce
with knowledge and intent that the system or componéeteof would be distributed and sold
directly or through others to consumers in Californid #mis judicial district. In addition,
Streetspace is informed and believes and based thereasdlheg each of the Defendants
induces advertisers and consumers in California to infring&89 patent, and sells and offers
sell its infringing services to residents in California dénis judicial district and/or each of the
Defendants contracts or has contracted with third @ahertisers and vendors in California ar
this judicial district.

50. Venue is proper in this judicial district under 28 U.S.@381 and 8 1400(b)
because defendants have regularly transacted busirtbssjudicial district and certain of the
acts complained of herein occurred in this judicial aistr

THE PATENT IN SUIT

51.  Streetspace is the owner of the ‘969 patent by assignmigmtiull and exclusive
rights to bring suit to enforce the patent.

52. The ‘969 patent describes, among other things, a targetabiawaty of users:
-10-
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“The system also creates a highly targetable communitgefs to whom advertising or
marketing content may be directed, and provides advertisargeters, and merchants with an
effective one-to-one video-based, multimedia marketwodfor making their products and
services known to a user population most likely to ber@sted in such products and services.
Col. 4: 59-65. “This ‘street space’ allows users and sepuigeiders or advertisers to interact g
engage in commercial transactions.” Col. 4: 65-67.

53. The ‘969 patent also describes, among other things, anli§jetal advertiser.” “In
addition to user services, the system provides a metigeherating and delivering pinpoint
advertising/marketing content based upon (1) the user pr@)leiser history, (3) the physical
location of the user, (4) the time of day the user ssxethe system. The combined personal
information from the user profile and user history, glanth the user’s physical location and
time of using the system provides pinpoint advertising capabiliteal time.” Col. 7: 56-63.

“The system provides an intelligent advertiser progranmeate highly targeted advertisements

the user based upon the user profile and user history comitietthe location and time that the

user accesses the system.” Col. 8: 55-58.

54.  The ‘969 patent includes 23 claims. Independent claims 1, 12,%were
corrected via a Certificate of Correction issued ehrgary 21, 2006. The Certificate of
Correction was necessitated by a United States Pat&rdemark Office mistake.

55.  The 969 patent claims systems and methods for providing medized online
services and advertisements employing a terminal, a dathbasg a profile for a user and
usage history for the user, and a program for displaying pEized information.

COUNT ONE

(Patent Infringement against Google)
56. Streetspace realleges and incorporates by referencdetpatiains of paragraphs
through 55 as though set forth fully herein.
57.  Streetspace is informed and believes and based thereasalheg Google has
been and is infringing, and/or inducing others to infringe@m®ore claims of the ‘969 patent

literally and/or under the doctrine of equivalents by mgkusing, selling, importing, exporting
-11-
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and/or offering for sale (among other things) a methaldcausystem for providing personalizeg
information and/or targeted online advertising servicegdan location, consumers’ profiles
and/or usage history, such as AdWords, AdSense, and GoogléeeMdisi and/or by making,
using, selling, importing, exporting, and/or offering fores@mong other things) Google G1,
Nexus One and other Android-enabled terminals and other praxthats services that deliver
are capable of delivering personalized information andfgetad online advertising services
based on location, consumers’ profiles and/or usageristo

Google’s Direct Infringement

58.  Streetspace is informed and believes and based thereasdhet Google
directly infringes one or more claims of the ‘969 patstiter literally or under the doctrine of
equivalents by making, using, selling, importing, exportingl/@noffering for sale a system
and/or method that employs a terminal, a database, prajeam as recited in one or more
claims of the ‘969 patent.

59.  Streetspace is informed and believes and based thereasdhet Google
imports, exports, makes, uses, sells, and/or offersaflerterminals such as, but not limited to,
smartphones associated with the brand name Nexus oreZo8gdroid operating systerfee,

e.g., www.google.com/phone&soogle software for facilitating and/or delivering (tbsplay)

personalized information is also employed in variousltparty branded terminals.

60. Streetspace is informed and believes and based thereasdled Google’s
Android operating system has attracted more than 21 hezdwnakers and 60 carriers in 40
countries. There are now over 60 Android compatible deviGesgle represents that over
100,000 new Android devices are activated every day.

61. Streetspace is informed and believes and based thereasdhet Google
operates over one million servers and databases irtelatiers around the world and processe
over one billion search requests and about twenty-foabpgts (i.e., 24 x 1000 terabytes) of
user-generated data every day. Google reports that isg@versponse time to a search reque
is a fraction of a second.

62.  Streetspace is informed and believes and based thereasdhet Google
-12-
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maintains databases in the United States and abroastdhatand retain consumer data obtain
from consumers located inside and outside the UnitedsStahe consumer data that Google
retains in its databases includes, among other thingsnéitbehavior of consumers; locations
consumers and/or consumers’ terminals; personal inf@mauch as hobbies and interests,
travel plans, income, gender, and friends; medical ds¢oesponses to advertising; purchase
history; demographic details; login and logoff times; paatch requests; email addresses;
Internet Protocol (“IP”) addresses; visited web sitebs @ages; unique cookie IDs; browser typ
and terminal types.

63.  Streetspace is informed and believes and based theremsdhet Google
maintains the world’s largest database of consumaeisieactions.

64.  Streetspace is informed and believes and based thereasdled Google users
click on the first advertisement for search resultaeerage of 8% of the time (i.e., 80,000 clic
for every one million searches).

65.  Streetspace is informed and believes and based thereasdled Google has
been intercepting information about consumer’s webrsyitiabits while driving through cities
taking photographs for Google map’s “Street View.” Googledmdlected this information by
gaining access to consumers’ personal Wi-Fi networks. Kuusestate attorneys general are
investigating whether these actions are illegal anceif tire considered unfair and deceptive
practices.

66. Streetspace is informed and believes and based thereasdled Google offers
various online productivity software and terminal softwaee,(programs) such as, but not
limited to, Google email (“Gmail”); Orkut, a social netking website; AdWords and AdSens¢
Google Buzz, a social networking and messaging tool; Googlten&h a web browser; Picasa,
Google Talk instant messaging; DoubleClick; Android opegatystems and apps; Google Do
Google Calendar; Google Toolbar; Google Desktop; Google htanskoogle News; Google
Health; Google Maps; Google Earth; Google Dashboard; Godotg8r; Google Groups;
Google Knol; Panoramio; Google Talk; Google Voice; andg@io®Vvave. This and other Goog

software such as, but not limited to, server softvagcktracking cookies with unique
13-
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identification numbers, enables Google to obtain consulaia and display personalized
information such as targeted advertisements to consumer

67. Streetspace is informed and believes and based thereasdled Google record
the Internet surfing behavior of everyone who visits\&ap page, including those that are not
owned by or affiliated with Google, that uses Google’s Ad8eor DoubleClick.

68.  Streetspace is informed and believes and based thereasdled Google’s
former CEO, Mr. Eric Schmidt, has been quoted as sayiRghnuary 2005, “We are moving ta
Google that knows more about you.” Mr. Schmidt has adsmlguoted as saying in a 2007
interview with the Financial Times that “the goal (bogle] is to enable Google users to be 3
to ask the question such as ‘What shall | do tomorrow®*fhat job shall | take?” Mr.
Schmidt also stated in a 2010 interview with the Wall&tdeurnal “I actually think most peop
don’t want Google to answer their questions, they wantgleédo tell them what they should be
doing next.” Mr. Schmidt is also a former member ofBlard of Directors of Apple.

69.  Streetspace is informed and believes and based thereasadleg Mr. Schmidt

declared in December 2009, after privacy concerns weedrais

“If you have something that you don’t want anyone to knoaybe you shouldn’t
be doing it in the first place. If you really need thaickof privacy, the reality is
that search engines — including Google — do retain this isfioemfor some time
and it’s important, for example, that we are all sabje the United States to the
Patriot Act and it is possible that all that informatamuld be made available to
the authorities.”

In 2010, Mr. Schmidt predicted that “true transparency anchanyanity” is the way forward for
the Internet: “In a world of asynchronous threats tbio dangerous for there not to be some w

to identify you.” He also said

“If I look at enough of your messaging and your locatiowl ase artificial
intelligence, we can predict where you are going tdSiow us 14 photos of
yourself and we can identify who you are. You think you'toave 14 photos of
yourself on the Internet? You've got Facebook photos!”

70.  Streetspace is informed and believes and based thereasdheq Privacy
International, a United Kingdom-based watchdog on surveillandeorivacy invasions by
governments and corporations, ranked Google as “HostReivacy,” its lowest rating on their

report, making Google the only company to receive thatmgnk
-14-
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Google’s Indirect Infringement

71.  Streetspace is informed and believes and based thereasdhed Google is
infringing indirectly by intentionally inducing a direct ifger to infringe one or more claims @
the ‘969 patent.

72.  Google has had actual knowledge of the ‘969 patent sineasitAugust 23,
2010. Streetspace is informed and believes and based theegms alat Google operates a
search engine and database called Google Patents compasangs and published patent
applications from the United States Patent & Trademafic€fAll of the approximately 7
million U.S. patents have been put in the database ingute ‘969 patent. Google has
performed optical character recognition on the pages gqfatent applications and patents stor
in its database to make them searchable. Google Pat@ntaunched on December 14, 2006

73.  Streetspace is informed and believes and based thereasdled the ‘969 pater
has been and currently is directly infringed in the Unf&ates and abroad by, without limitatio
(1) consumers receiving personalized information (includinginot limited to targeted
advertisements) from Google, (2) advertisers employinggemsystems and methodologies f{
delivering and displaying targeted advertisements, (3) variebssite or Android app
developers, and (4) defendant Admob. Google has knowledgel aiduces that infringement [
intentionally encouraging and/or aiding consumers, adeestisveb site or Android app
developers, and Admob to use Google branded or non-Googlaeréerminals, Google’s
databases comprising consumer data, and Google’s sofivear@rograms) for the display of
personalized information such as targeted advertisenteatgyle intentionally designs,
manufactures, markets, promotes, sells, services, sugpeitaling technical support), provide
updated software, and educates consumers, advertisersjddapipodevelopers, and Admob or
its terminals, services, software (most, if not@lvhich is available to the public for free), an
systems and methodologies for delivering and displaying paliged information such as
targeted advertisements. Google has known or should havekhat these actions would cau
direct infringement of the ‘969 patent and did so with spegifent to encourage and aid direc

infringement.
-15-
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74.  Streetspace is informed and believes and based thereasdled consumers,
advertisers, web site or Android app developers, and AdmoBGgugle’s system for delivering
and displaying personalized information (including, but moitéd to targeted advertisements)
into service, i.e., control the system as a whoteabtain benefit from it.

75.  Streetspace is informed and believes and based thereasdled based upon
Google’s prior knowledge of the ‘969 patent and other facte fardved at trial, Google’s
infringement of the ‘969 patent has been and is willful.

76.  As aresult of Google’s infringement of the ‘969 pateme&space has suffered
and is continuing to suffer damages in an amount to benciest at trial.

77.  Streetspace has suffered and will continue to sufieparable injury for which
there is no adequate remedy at law unless enjoined b@dhid. Accordingly, Streetspace is
entitled to an injunction against further infringemenGunogle.

78.  Google’s infringement of the ‘969 patent is exceptional antlen Streetspace ta
attorneys’ fees and costs incurred in prosecuting thisraander 35 U.S.C. § 285.

COUNT TWO

(Patent Infringement against Admob)

79.  Streetspace realleges and incorporates by referencdethatiains of paragraphs
through 78 as though set forth fully herein.

80.  Streetspace is informed and believes and based thereasaleg Admob has
been and is infringing, and/or inducing others to infringe@m®ore claims of the ‘969 patent
literally and/or under the doctrine of equivalents by mgkusing, selling, importing, exporting
and/or offering for sale (among other things) a methaldcausystem for providing personalizeg
information and/or targeted online advertising servicegdan location, consumers’ profiles
and/or usage history, such as Admob’s mobile advertising net@oiogle’s AdWords, Google’
AdSense, and Google Mobile Ads.

Admob’s Direct Infringement

81. Streetspace is informed and believes and based thereasaliag Admob

directly infringes one or more claims of the ‘969 patstiter literally or under the doctrine of
-16-
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equivalents by making, using, selling, importing, exporting/@noffering for sale a system
and/or method that employs a terminal, a database, prajeam as recited in one or more
claims of the ‘969 patent.

82.  Streetspace is informed and believes and based thereasalhag Admob uses
terminals such as, but not limited to, smartphones &dedavith the brand name Nexus or
Google’s Android operating system, and Apple’s iPhone, Apjifad, and other third party
branded terminals to test and develop its mobile advertisghgork.

83.  Streetspace is informed and believes and based thereasaliag Admob
represents that its mobile advertising network is thediglargest advertising network with
thousands of mobile sites and that Admob makes it eagublishers to monetize their mobile
traffic and for advertisers to target and reach custooretee mobile web in more than 160
countries. Admob serves billions of targeted ads peitimaround the world to consumers
browsing the mobile web in its network.

84.  Streetspace is informed and believes and based therecsalheg Admob shares
data about the traffic in its mobile advertising netxvon an aggregate basis in its monthly
Mobile Metrics Report.

85.  Streetspace is informed and believes and based thereasalag Admob
published a case study regarding auto manufacturer Land Ratueg that “Admob ran
graphical banner ads and text link ads with sophisticated taggetreach Land Rover’s target
audience of high net worth males.” “Admob targeted $jpdtandsets that profile high net wort
including several leading Smartphones.”

86.  Streetspace is informed and believes and based therecsalheg developers in
Admob’s mobile advertising network are able to display GedglSense ads when an Admob
is not available.

87.  Streetspace is informed and believes and based thereasalhiag Admob
maintains databases in the United States and abroastdhatand retain consumer data obtain
from consumers located inside and outside the UnitedsStahe consumer data that Admob

retains in its databases includes, among other thingsnéitbehavior of consumers; locations
-17-
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consumers and/or consumers’ terminals; personal inf@msauch as income and gender;
responses to advertising; login and logoff times; IP adai® visited web sites, pages, and ap
unique cookie IDs; browser types; and terminal types.

88.  Streetspace is informed and believes and based thereasaleg Admob utilize
server software and/or tracking cookies located on coesterminals in order to identify
consumers and target ads.

Admob’s Indirect Infringement

89.  Streetspace is informed and believes and based thereasalhag Admob is
infringing indirectly by intentionally inducing a direct imfger to infringe one or more claims @
the ‘969 patent.

90. Admob has had actual knowledge of the ‘969 patent sincasitAeigust 23,
2010.

91. Streetspace is informed and believes and based thereasdlieg the ‘969 pater
has been and currently is directly infringed in the UnB&ates and abroad by, without limitatio
(1) consumers receiving targeted advertisements from Ad(@phdvertisers employing
Admob’s systems and methodologies for delivering and dispgaargeted advertisements, an
(3) web site or app developers utilizing Admob’s targetedrédeenents. Admob has knowledg
of and induces that infringement by intentionally encouragimdjor aiding consumers,

advertisers, and web site or app developers to use terpidaeob’s databases comprising

U)

—

I

n,

)

je

consumer data, and Admob’s software (i.e., prograorghé display of targeted advertisements.

Admob intentionally designs, manufactures, markets, ptes) sells, supports, services, provi
software developer kits and online help, and educates censuaavertisers, and app develops
on its software, and systems and methodologies foredelg and displaying targeted
advertisements. Admob has known or should have knownhbse actions would cause direct
infringement of the ‘969 patent and did so with specifienbto encourage and aid direct
infringement.

92.  Streetspace is informed and believes and based thereasalhag consumers,

advertisers, and web site or app developers put Admob’sisystalelivering and displaying
-18-
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targeted advertisements into service, i.e., controdyseem as a whole and obtain benefit from

93. Streetspace is informed and believes and based thereasalheg based upon
Admob’s prior knowledge of the ‘969 patent and other factetproved at trial, Admob’s
infringement of the ‘969 patent has been and is willful.

94. As aresult of Admob’s infringement of the ‘969 patente&tspace has suffered
and is continuing to suffer damages in an amount to bencietsdt at trial.

95.  Streetspace has suffered and will continue to sufieparable injury for which
there is no adequate remedy at law unless enjoined b@dhid. Accordingly, Streetspace is

entitled to an injunction against further infringementAaimob.

96. Admob’s infringement of the ‘969 patent is exceptional andles Streetspace to

attorneys’ fees and costs incurred in prosecuting thisraander 35 U.S.C. § 285.

COUNT THREE

(Patent Infringement against Apple)
97.  Streetspace realleges and incorporates by referencdetpatiains of paragraphs

through 96 as though set forth fully herein.

98. Streetspace is informed and believes and based thereasalheg Apple has been

and is infringing, and/or inducing others to infringe one orentdatims of the ‘969 patent literal
and/or under the doctrine of equivalents by making, usifi@ygseamporting, exporting, and/or
offering for sale (among other things) a method and/oesy$br providing personalized
information and/or targeted online advertising servicegdan location, consumers’ profiles
and/or usage history, such as iAds, and/or by making, usitiggséenporting, exporting, and/or
offering for sale (among other things) the iPhone, ilRa] Touch, Macintosh computers, and
other products and/or services that deliver or are capableligéring personalized information
and/or targeted online advertising services based on locatinaymers’ profiles and/or usage
history.

Apple’s Direct Infringement

99.  Streetspace is informed and believes and based therecsalheg Apple directly

infringes one or more claims of the ‘969 patent eitherdily or under the doctrine of equivaler
-16-
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by making, using, selling, importing, exporting, and/or offeforgsale a system and/or methog
that employs a terminal, a database, and a prograrnciteiren one or more claims of the ‘969
patent.

100. Streetspace is informed and believes and based thereasdled Apple imports

exports, makes, uses, sells, and/or offers for saf@rtals such as, but not limited to the iPhone,

iPad, iPod Touch, and Macintosh computers. In just 3 adgsits launch, Apple sold over 1
million iPhones.

101. Streetspace is informed and believes and based therecssdledq Apple
maintains databases in the United States and abroastdhatind retain consumer data obtain
from consumers located inside and outside the UnitedsStahe consumer data that Apple
retains in its database includes, among other thinganktt behavior of consumers; locations ¢
consumers and/or consumers’ terminals; personal inf@mauch as hobbies and interests,
travel plans, income, gender, and friends; music passiehsprk information; responses to
advertising; purchase history; demographic details; login@yuaif times; preference data; ema
addresses; IP addresses; visited web sites and pages; urugigelDs; browser types; terminal
IDs; iTunes account information; terminal operating systdarmation; and terminal types.

102. Streetspace is informed and believes and based thereaesdlhed iAd is a mobilg
advertising platform developed by Apple for its iPhone, iPodch, and iPad terminals allowin
among other things, third-party developers to directly embedtbments into their
applications. Similar to Admob, iAd facilitates inteting advertisements into applications sol¢
on Apple’s iIOS App Store.

103. Streetspace is informed and believes and based thereasdled Apple CEO
Steve Jobs claimed in June of 2010 that 48% of spendingbitenadvertising in the United
States from July through December of 2010 will to go Appkdsadvertising system for its
iPhone and iPad.

104. Streetspace is informed and believes and based therecsdled Apple booked
$60M in advertising commitments in June 2010 for its iAd diiag system, prior to its launck

on July 1, 2010. Apple charges each advertiser a miniofugh million to utilize its iAd
-20-
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advertising system.

105. Streetspace is informed and believes and based therecssdledq Apple offers

various software to consumers such as, but not linatébunes; Mac operating systems; Safari

an internet browser; MobileMe; iWork; iPhoto; iWeb; Baire Update; QuickTime; Apple

Remote Desktop; iOS, a mobile terminal operating syséaah,over 200,000 separate apps bui

by thousands of developers. Apple advertises thaté¢than app for everything.” This and
other Apple software such as, but not limited to seseéitvare and tracking cookies with uniqy
identification numbers, enables Apple to obtain conswdata and display personalized
information such as targeted advertisements to consumer

106. Streetspace is informed and believes and based therecssdled Apple has
installed more than 10 billion apps in various Apple-brandediihals and has activated over 1
million iTunes accounts. Two hundred (200) new apps are dodadoay consumers every
second worldwide.

107. Streetspace is informed and believes and based thereaséleq Apple CEO
Steve Jobs has been quoted as follows: “Search lsappening on phones; people are using
apps. And this is where the opportunity is to deliver acsiagi”

Apple’s Indirect Infringement

108. Streetspace is informed and believes and based therecesdled Apple is
infringing indirectly by intentionally inducing a direct imfger to infringe one or more claims @
the ‘969 patent.

109. Apple has had actual knowledge of the ‘969 patent sineast August 23, 2010

110. Streetspace is informed and believes and based thereasdleq the ‘969 pater
has been and currently is directly infringed in the Un&&ates and abroad by, without limitatio
(2) consumers receiving personalized information (includiag not limited to targeted
advertisements) from Apple, (2) advertisers employing Apigstems and methodologies for
delivering and displaying targeted advertisements, (3) Apple amogers, and (4) defendant
Quattro Wireless. Apple has knowledge of and induces thatgefment by intentionally

encouraging and/or aiding consumers, advertisers, Appldemlopers, and Quattro Wireless
-21-
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use Apple-branded or non-Apple branded terminals, Appleabdaes comprising consumer
data, and Apple’s software (i.e., programs) for thpldisof personalized information such as
targeted advertisements. Apple intentionally desig@sjufactures, markets, promotes, sells,
services, supports (including technical support), provides updatedssf provides software
developer kits, and educates consumers, advertisersy apg/developers on its terminal,
software, and systems and methodologies for delivendgiaplaying personalized informatio
such as targeted advertisements. Apple has known odgmaneg known that these actions
would cause direct infringement of the ‘969 patent and didigospecific intent to encourage
and aid direct infringement.

111. Streetspace is informed and believed and based thereoesdaled consumers,
advertisers, Apple app developers, and Quattro Wireless pug’ésgstem for delivering and
displaying personalized information (including, but not ledito targeted advertisements) into
service, i.e., control the system as a whole androbtnefit from it.

112. Streetspace is informed and believes and based thereasdled based upon
Apple’s prior knowledge of the ‘969 patent and other factsetproved at trial, Apple’s
infringement of the ‘969 patent has been and is willful.

113. As a result of the Apple’s infringement of the ‘969 pat&tteetspace has suffer
and is continuing to suffer damages in an amount to benciesd at trial.

114. Streetspace has suffered and will continue to sufieparable injury for which
there is no adequate remedy at law unless enjoined b@dhid. Accordingly, Streetspace is
entitled to an injunction against further infringementApple.

115. Apple’s infringement of the ‘969 patent is exceptional ardles Streetspace to
attorneys’ fees and costs incurred in prosecuting thisraander 35 U.S.C. § 285.

COUNT FOUR

(Patent Infringement against Quattro Wireless)
116. Streetspace realleges and incorporates by referencdetatiains of paragraphs
through 115 as though set forth fully herein.

117. Streetspace is informed and believes and based thereaesdled Quattro
-22-
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Wireless has been and is infringing, and/or inducing othdrgringe one or more claims of the

‘969 patent literally and/or under the doctrine of equivaldxyt making, using, selling, importing

exporting, and/or offering for sale (among other thingsethod and/or system for providing
personalized information and/or targeted online advertsangices based on location,
consumers’ profiles and/or usage history, such as Quaitedéss’ mobile advertising network.

Quattro Wireless’ Direct Infringement

118. Streetspace is informed and believes and based thereaesdled Quattro

Wireless directly infringes one or more claims of &9 patent either literally or under the

doctrine of equivalents by making, using, selling, importixgoeting, and/or offering for sale g

system and/or method that employs a terminal, a daabad a program as recited in one or
more claims of the ‘969 patent.

119. Streetspace is informed and believes and based thereaesdled Quattro
Wireless uses terminals to test and develop its mobierasing network.

120. Streetspace is informed and believes and based thereaesdled Quattro
Wireless maintains databases in the United States aoddathat store and retain consumer dé
obtained from consumers located inside and outside titedJStates. The consumer data that
Quattro Wireless retains in its databases includes, antbeg things, Internet behavior of
consumers; locations of consumers and/or consunersirtals; personal information such as
income and gender; responses to advertising; login and loge; IP addresses, visited web
sites, pages, and apps; unigue cookie IDs; browser typesramdal types.

121. Streetspace is informed and believes and based thereaesdled Quattro
Wireless utilizes server software and/or tracking cankieated on consumer terminals in ordé
to identify consumers and target ads.

Quattro Wireless' Indirect Infringement

122. Streetspace is informed and believes and based thereaesdled Quattro
Wireless is infringing indirectly by intentionally induciagdirect infringer to infringe one or
more claims of the ‘969 patent.

123. Quattro Wireless has had actual knowledge of the ‘969 psiter@ at least Augus
23
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23, 2010.

124. Streetspace is informed and believes and based thereasdleg the ‘969 paten

has been and currently is directly infringed in the UnB&ates and abroad by, without limitatign,

(1) consumers receiving targeted advertisements from Qué&fiteless, (2) advertisers
employing Quattro Wireless’ systems and methodologieddtvering and displaying targeted
advertisements, and (3) web site or app developersngilQuattro Wireless’ targeted
advertisements. Quattro Wireless has knowledge of and inthateafringement by

intentionally encouraging and/or aiding consumers, adeestignd app developers to use

—

terminals, Quattro Wireless’ databases comprising consdatar and Quattro Wireless’ software

(i.e., programs) for the display of targeted advertes@s1 Quattro Wireless intentionally
designs, manufactures, markets, promotes, sells, sersigeports, provides software developé
kits and online help, and educates consumers, advertiserapp developers on its software, 3
systems and methodologies for delivering and displayingtedgalvertisements. Quattro
Wireless has known or should have known that thes@ngovould cause direct infringement o
the ‘969 patent and did so with specific intent to encouaagleaid direct infringement.

125. Streetspace is informed and believes and based thereasdled consumers,
advertisers, and app developers put Quattro Wireless’ systairlivering and displaying
targeted advertisements into service, i.e., contro$yseem as a whole and obtain benefit from

126. Streetspace is informed and believes and based thereasdled based upon
Quattro Wireless’ prior knowledge of the ‘969 patent and ddets to be proved at trial, Quatt
Wireless’ infringement of the ‘969 patent has been and iguivil

127. As a result of Quattro Wireless’ infringement of the ‘§@fent, Streetspace has
suffered and is continuing to suffer damages in an amolb# tetermined at trial.

128. Streetspace has suffered and will continue to sufieparable injury for which
there is no adequate remedy at law unless enjoined b@dhid. Accordingly, Streetspace is
entitled to an injunction against further infringemenQuattro Wireless.

129. Quattro Wireless’ infringement of the ‘969 patent is exceaya and entitles

Streetspace to attorneys’ fees and costs incurred inqotosg this action under 35 U.S.C. § 28
-24-
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COUNT FIVE

(Patent Infringement against Nokia Corporation)

130. Streetspace realleges and incorporates by referencdetatiains of paragraphs
through 129 as though set forth fully herein.

131. Streetspace is informed and believes and based therecesdled Nokia
Corporation has been and is infringing, and/or inducingrstiteinfringe one or more claims of
the ‘969 patent literally and/or under the doctrine of egjents by making, using, selling,
importing, exporting, and/or offering for sale (among othergs) a method and/or system for
providing personalized information and/or targeted onlined®ng services based on locatio
consumers’ profiles and/or usage histories, includingowittimitation, the methods and/or
systems comprising, used or associated with Navteq's, Neikiporation’s, and/or Nokia Inc.’s
advertising and location-based services business, and/ocalbggnusing, selling, importing,
exporting, and/or offering for sale (among other thingshiteals that deliver or are capable of
delivering personalized information and/or targeted onlinerging services based on locatig
consumers’ profiles and/or usage history.

Nokia Corporation’s Direct Infringement

132. Streetspace is informed and believes and based thereasdled defendant
Nokia Corporation directly infringes one or more claimshef ‘969 patent either literally or

under the doctrine of equivalents by making, using, sellingpiting, exporting, and/or offering

for sale a system and/or method that employs a tetmaiatabase, and a program as recited|i

one or more claims of the ‘969 patent.
133. Streetspace is informed and believes and based thereasdled defendant

Nokia Corporation imports, exports, makes, uses, sellspraofférs for sale terminals such as,

but not limited to, mobile phones, smartphones, and mobitgaters. Every day, more than 1.

billion people connect to one another with a Nokia-brdritéeminal. Nokia Corporation is the
largest mobile phone manufacturer in the world.
134. Streetspace is informed and believes and based thereasdled defendant

Nokia Corporation maintains databases in the United Statésbroad that store and retain
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FIRST AMENDED COMPLAINT 3:10-CV-01757-LAB-AJB




© 00 N o o A w N P

N N N N DN DN DN NN R R R R R R R B R
0o N o 0N WN P O W 0o N O o dN WwN B O

Case 3:10-cv-01757-LAB -MDD Document 30 Filed 02/25/11 Page 27 of 43

consumer data obtained from consumers located insidewtside the United States. The
consumer data that Nokia Corporation retains in itsh@dats includes, among other things,
Internet behavior of consumers; locations of consaraad/or consumers’ terminals; personal
information such as hobbies and interests, income gegeter, and language preferences;

responses to advertising; purchase history; demographicsgétgih and logoff times; access

times; viewed content; email addresses; Internet ProtE8) addresses; visited web sites and

pages; unique cookie IDs; unique mobile device identifiers; sibesadentity information; user
names and passwords; preferences and feedback; netwack ggoviders; mobile subscriptior
numbers; browser types; and terminal types.

135. Streetspace is informed and believes and based therecesdled Nokia

Corporation offers various productivity software and rimé¢ services through (among other

things) its Ovi Store akww.ovi.comwhere consumers can download (among other things) apps.

“Ovi” is the Finnish word for “door.” This and other NoKiorporation software such as, but not

limited to its Symbian operating system, MeeGo operaystem, Nokia Maps, server softwar
and tracking cookies with unique identification numbersblEsaNokia Corporation to obtain
consumer data and display personalized information suiaigeted advertisements to
consumers.

136. Streetspace is informed and believes and based thereasdleg on February
11, 2011, Nokia Corporation’s CEO Stephen Elop, a former daft@employee, unveiled a
strategic alliance with Microsoft, and announced thatidl@orporation would replace Symbia
and MeeGo with a mobile operating system developed by MittrG®rporation. Microsoft
adCenter — a division of the Microsoft Network respomesibl targeted advertising services —
would provide search advertising services on Nokia’s linerfinals and services. Nokia Maj
would be integrated with Microsoft’s Bing search engine ad@enter advertising platform.

Nokia Corporation’s Indirect Infringement

137. Streetspace is informed and believes and based therecesdled Nokia
Corporation is infringing indirectly by intentionally indmg a direct infringer to infringe one of

more claims of the ‘969 patent.
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138. Nokia Corporation has had actual knowledge of the ‘969 paterd at least
August 23, 2010.

139. Streetspace is informed and believes and based thereasdleg the ‘969 pater
has been and currently is directly infringed in the Un&ates and abroad by, without limitatio
(1) consumers receiving personalized information (includinginot limited to targeted
advertisements) from Nokia Corporation, (2) adversiganploying Nokia Corporation’s systen
and methodologies for delivering and displaying targeted aseerénts, (3) Ovi app developer
(4) defendant Nokia Inc., and (5) defendant Navteq. Nokip&@ation has knowledge of and
induces that infringement by intentionally encouraging anaiting consumers, advertisers, O
app developers, Nokia Inc., and Navteq to use Nokia-brandaohelNokia branded terminals,
Nokia Corporation’s databases comprising consumer data, @d Sorporation’s software
(i.e., programs) for the display of personalized infation such as targeted advertisements.
Nokia Corporation intentionally designs, manufacturesketar promotes, sells, services,
supports (including technical support), provides updated softwdrease developer kits, and
educates consumers, advertisers, Ovi app developers, INokiand Navteq on its terminals,
software, and systems and methodologies for delivendgiaplaying personalized informatio
such as targeted advertisements. Nokia Corporation loagnkor should have known that thesg¢
actions would cause direct infringement of the ‘969 pateditcid so with specific intent to
encourage and aid direct infringement.

140. Streetspace is informed and believes and based thereasdled consumers,
advertisers, Ovi app developers, Nokia Inc., and Navteq pkia \Borporation’s system for
delivering and displaying personalized information (including,neatimited to targeted
advertisements) into service, i.e., control the sysiera whole and obtain benefit from it.

141. Streetspace is informed and believes and based thereasdleq based upon
Nokia Corporation’s prior knowledge of the ‘969 patent and ddwts to be proved at trial,
Nokia Corp.’s infringement of the ‘969 patent has been awndllfsil.

142. As a result of Nokia Corporation’s infringement of tB69 patent, Streetspace h

suffered and is continuing to suffer damages in an amolb# tetermined at trial.
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143. Streetspace has suffered and will continue to sufieparable injury for which
there is no adequate remedy at law unless enjoined b@dhid. Accordingly, Streetspace is
entitled to an injunction against further infringemeniNmkia Corporation.

144. Nokia Corporation’s infringement of the ‘969 patent is excepliand entitles
Streetspace to attorneys’ fees and costs incurred inqotosg this action under 35 U.S.C. § 285.

COUNT SIX
(Patent Infringement against Nokia Inc.)

145. Streetspace realleges and incorporates by referencdett@tiains of paragraphs (1
through 144 as though set forth fully herein.

146. Streetspace is informed and believes and based thereaesdled Nokia Inc. has
been and is infringing, and/or inducing others to infringe@m®ore claims of the ‘969 patent
literally and/or under the doctrine of equivalents by mgkusing, selling, importing, exporting
and/or offering for sale (among other things) a methaldcausystem for providing personalized
information and/or targeted online advertising servicegdan location, consumers’ profiles
and/or usage histories, including without limitation the mdshand/or systems comprising, used
or associated with Navteq’s, Nokia Corporation’s, and/@ki&lInc.’s advertising and location-
based services business, and/or by making, using, selling,tingp@xporting, and/or offering
for sale (among other things) terminals that delivearercapable of delivering personalized
information and/or targeted online advertising servicegdan location, consumers’ profiles
and/or usage history.

Nokia Inc.’s Direct Infringement

147. Streetspace is informed and believes and based thereasdled Nokia Inc.
directly infringes one or more claims of the ‘969 patstiter literally or under the doctrine of
equivalents by making, using, selling, importing, exportingl/@noffering for sale a system
and/or method that employs a terminal, a database, prajeam as recited in one or more
claims of the ‘969 patent.

148. Streetspace is informed and believes and based thereasdled Nokia Inc.

imports, exports, makes, uses, sells, and/or offersaflerterminals such as, but not limited to,
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mobile phones, smartphones, and mobile computers.
149. Streetspace is informed and believes and based thereasdled Nokia Inc.

maintains databases in the United States and abroagtdhatBnd retain consumer data obtain

from consumers located inside and outside the UnitedsStihe consumer data that Nokia Inc.

retains in its databases includes, among other thingsnéitbehavior of consumers; locations
consumers and/or consumers’ terminals; personal inf@msauch as hobbies and interests,
income, age; gender, and language preferences; respondegsrtiseg; purchase history;
demographic details; login and logoff times; access timesjed content; email addresses;
Internet Protocol (“IP”) addresses; visited web sites@ages; unique cookie IDs; unique mob|
device identifiers; subscriber identity information; user esmnd passwords; preferences and
feedback; network service providers; mobile subscriptionbyers; browser types; and terming
types.

150. Streetspace is informed and believes and based thereasdled Nokia Inc.
offers various productivity software and Internet servibesugh (among other things) its Ovi
Store atwww.ovi.comwhere consumers can download (among other things) apps’ i§ the
Finnish word for “door.” This and other Nokia Inc. softeauch as, but not limited to its
Symbian operating system, MeeGo operating system, NW&jes, server software and tracking
cookies with unique identification numbers, enables Natgatb obtain consumer data and
display personalized information such as targeted adeenénts to consumers.

Nokia Inc.’s Indirect Infringement

151. Streetspace is informed and believes and based thereasdled Nokia Inc. is
infringing indirectly by intentionally inducing a direct ifger to infringe one or more claims @
the ‘969 patent.

152. Nokia Inc. has had actual knowledge of the ‘969 patent sinleast August 23,
2010.

153. Streetspace is informed and believes and based thereasdleg the ‘969 pater
has been and currently is directly infringed in the Un&&ates and abroad by, without limitatio

(1) consumers receiving personalized information (includinginot limited to targeted
-20-
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advertisements) from Nokia Inc., (2) advertisers eyiptpNokia Inc.’s systems and
methodologies for delivering and displaying targeted advenasés, (3) Ovi app developers, (4
defendant Nokia Corporation, and (5) defendant Navteqg.aNoki has knowledge of and
induces that infringement by intentionally encouraging anaiting consumers, advertisers, O
app developers, Nokia Corporation, and Navteq to use Nokmalddaor non-Nokia branded
terminals, Nokia Inc.’s databases comprising consumer aada)Nokia Inc.’s software (i.e.,
programs) for the display of personalized informatiorhsagtargeted advertisements. Nokia |
intentionally designs, manufactures, markets, promstds, services, supports (including
technical support), provides updated software, software gereldats, and educates consumer
advertisers, Ovi app developers, Nokia Corporation, andelgao its terminals, software, and
systems and methodologies for delivering and displaying palized information such as
targeted advertisements. Nokia Inc. has known or dizate known that these actions would
cause direct infringement of the ‘969 patent and did so wehiBc intent to encourage and aid
direct infringement.

154. Streetspace is informed and believes and based thereasdled consumers,
advertisers, Ovi app developers, Nokia Corporation, andeyguit Nokia Inc.’s system for
delivering and displaying personalized information (including,noatimited to targeted
advertisements) into service, i.e., control the sysiera whole and obtain benefit from it.

155. Streetspace is informed and believes and based thereasdleq based upon

Nokia Inc.’s prior knowledge of the ‘969 patent and othersfaztoe proved at trial, Nokia Inc.’s

infringement of the ‘969 patent has been and is willful.

156. As a result of Nokia Inc.’s infringement of the ‘969 pat&iteetspace has
suffered and is continuing to suffer damages in an amolb# tetermined at trial.

157. Streetspace has suffered and will continue to sufieparable injury for which
there is no adequate remedy at law unless enjoined b@dhid. Accordingly, Streetspace is
entitled to an injunction against further infringemeniNmkia Inc.

158. Nokia Inc.’s infringement of the ‘969 patent is exceptiomal antitles Streetspad

to attorneys’ fees and costs incurred in prosecutingatitisn under 35 U.S.C. § 285.
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COUNT SEVEN

(Patent Infringement against Navteq)

159. Streetspace realleges and incorporates by referencdettatiains of paragraphs
through 158 as though set forth fully herein.

160. Streetspace is informed and believes and based thereaesdled Navteq has
been and currently is infringing, and/or inducing othermtringe one or more claims of the ‘96
patent literally and/or under the doctrine of equivaleégtsnaking, using, selling, importing,
exporting, and/or offering for sale (among other thingsethod and/or system for providing
personalized information and/or targeted online advertsangices based on location,
consumers’ profiles and/or usage histories, such aspblitmited to Navteq’s LocationPoint
Advertising platform, Navteq Maps, and Atlas Mobile s@fte; and/or by making, using, sellin
importing, exporting, and/or offering for sale (among othergs) terminals that deliver or are
capable of delivering personalized information and/or targetide advertising services base
on location, consumers’ profiles and/or usage history.

Navteq's Direct Infringement

161. Streetspace is informed and believes and based therecssdlieq Navteq directl
infringes one or more claims of the ‘969 patent eitherdily or under the doctrine of equivaler
by making, using, selling, importing, exporting, and/or offeforgsale a system and/or methog
that employs a terminal, a database, and a prograrnciteiren one or more claims of the ‘969
patent.

162. Streetspace is informed and believes and based thereasdleg Navteq
imports, exports, makes, uses, sells, and/or offersaflerterminals such as, but not limited to
navigation terminals.

163. Streetspace is informed and believes and based thereasdleg Navteq
maintains databases in the United States and abroastdhatand retain consumer data obtain
from consumers located inside and outside the UnitedsStahe consumer data that Navteq
retains in its databases includes, among other thingsnéitbehavior of consumers; locations

consumers and/or consumers’ terminals; personal inf@mauch as hobbies and interests,
-31-
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income, age; gender, and language preferences; respondesrtisig; purchase history;
demographic details; login and logoff times; access timesjed content; email addresses;
Internet Protocol (“IP”) addresses; visited web sites @ages; unique cookie IDs; unique mob|
device and navigation terminal identifiers; subscribertidemformation; user names and
passwords; preferences and feedback; network service piggviaebile subscription numbers;
browser types; and terminal types.

164. Streetspace is informed and believes and based thereasdled Navteq offers
navigation and mapping software such as, but not limitechtaed Maps. This and other Navt
software such as, but not limited to its LocationPéidvertising server software, Atlas Mobile
software, and/or tracking cookies with unique identificatiambers, enables Navteq to obtain
consumer data and display personalized information suiaigeted advertisements to
consumers.

165. Streetspace is informed and believes and based therecesdled Navteq

discriminates and targets ads to N :

consumers based on (among other é_ /JOSE RS

things) income and/or location. For ' ST
D

example, the image shown at right was

included in a Navteq presentation,
entitled “Location targeting is putting
mobile advertising on the map,” given b

Mandeep Mason, Deputy Sales Directowqf',f:pr
MAD &
f ;.nupi;e-.-

of Navteq Media Solutions, a division o
Navted.

Navteq's Indirect Infringement

166. Streetspace is informed and believes and based thereasdleg Navteq is
infringing indirectly by intentionally inducing a direct ifger to infringe one or more claims @
the ‘969 patent.

167. Navteq has had actual knowledge of the ‘969 patent sireasitAugust 23, 201(
-32-
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168. Streetspace is informed and believes and based thereasdleg the ‘969 pater
has been and currently is directly infringed in the Unf&ates and abroad by, without limitatio
(1) consumers receiving personalized information (includiag not limited to targeted
advertisements) from Navteq, (2) advertisers employiag®y's systems and methodologies 1
delivering and displaying targeted advertisements, (3) Navtedegopers, (4) defendant
Nokia Corporation, and (5) defendant Nokia Inc. Navteq hawlkge of and induces that
infringement by intentionally encouraging and/or aiding coms's, advertisers, Navteq app
developers, Nokia Corporation, and Nokia Inc. to use texlsi Navteq's databases comprising
consumer data, and Navteq’s software (i.e., programnghé display of personalized informatic
such as targeted advertisements. Navteq intentionaligrdesnanufactures, markets, promote
sells, services, supports (including technical support), providesagpgaftware, software
developer kits, and educates consumers, advertisergd\Napp developers, Nokia Corporatior
and Nokia Inc. on its terminals, software, and systanagsmethodologies for delivering and
displaying personalized information such as targeted adwewtists. Navteqg has known or sho
have known that these actions would cause direct infmege of the ‘969 patent and did so wit
specific intent to encourage and aid direct infringement.

169. Streetspace is informed and believes and based thereasdled consumers,
advertisers, Navteq app developers, Nokia CorporationNak@ Inc. put Navteq's system for
delivering and displaying personalized information (including,neatimited to targeted
advertisements) into service, i.e., control the sysiera whole and obtain benefit from it.

170. Streetspace is informed and believes and based thereassdled based upon
Navteq’s prior knowledge of the ‘969 patent and other fadbe foroved at trial, Navteq's
infringement of the ‘969 patent has been and is willful.

171. As aresult of Navteq'’s infringement of the ‘969 pat&tteetspace has suffered
and is continuing to suffer damages in an amount to bencietst at trial.

172. Streetspace has suffered and will continue to sufieparable injury for which
there is no adequate remedy at law unless enjoined b@dhid. Accordingly, Streetspace is

entitled to an injunction against further infringemeniNaywteq.
-33-
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173. Navteq's infringement of the ‘969 patent is exceptional aritlles Streetspace tg
attorneys’ fees and costs incurred in prosecuting thisraander 35 U.S.C. § 285.

COUNT EIGHT

(Patent Infringement against Millennial Media)

174. Streetspace realleges and incorporates by referencdettatiains of paragraphs
through 173 as though set forth fully herein.

175. Streetspace is informed and believes and based thereaesdled Millennial
Media has been and is infringing, and/or inducing others tagdgrone or more claims of the
‘969 patent literally and/or under the doctrine of equivaldayt making, using, selling, importing
exporting, and/or offering for sale (among other thingsethod and/or system for providing
personalized information and/or targeted online advertsangices based on location,
consumers’ profiles and/or usage history.

Millennial Media’'s Direct Infringement

176. Streetspace is informed and believes and based thereaesdled Millennial
Media directly infringes one or more claims of t89 patent either literally or under the
doctrine of equivalents by making, using, selling, importixgoeting, and/or offering for sale g
system and/or method that employs a terminal, a daabad a program as recited in one or
more claims of the ‘969 patent.

177. Streetspace is informed and believes and based thereaesdled Millennial
Media uses terminals to test and develop its mobile asiverinetwork.

178. Streetspace is informed and believes and based thereaesdled Millennial
Media maintains databases in the United States and alatagtdre and retain consumer data
obtained from consumers located inside and outside titedJStates. The consumer data that
Millennial Media retains in its databases includes, anathgr things, Internet behavior of
consumers; locations of consumers and/or consungrsirtals; personal information such as
income and gender; responses to advertising; login and loge; IP addresses, visited web
sites, pages, and apps; unigue cookie IDs; browser type<ramdal types.

179. Streetspace is informed and believes and based thereaesdled Millennial
-34-
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Media utilizes server software and/or tracking cookieatied on consumer terminals in order |
identify consumers and target ads.

Millennial Media’s Indirect Infringement

180. Streetspace is informed and believes and based thereaesdled Millennial
Media is infringing indirectly by intentionally inducingddrect infringer to infringe one or more
claims of the ‘969 patent.

181. Millennial Media has had actual knowledge of the ‘969 patmte at least
August 23, 2010.

182. Streetspace is informed and believes and based thereasdleg the ‘969 pater
has been and currently is directly infringed in the UnB&ates and abroad by, without limitatio
(1) consumers receiving targeted advertisements fromrMibe Media, (2) advertisers
employing Millennial Media’s systems and methodologiegifgivering and displaying targete
advertisements, and (3) web site or app developersngilidillennial Media’s targeted
advertisements. Millennial Media has knowledge of and ingltizat infringement by
intentionally encouraging and/or aiding consumers, adeestigand app developers to use
terminals, Millennial Media’s databases comprising corssutata, and Millennial Media’s
software (i.e., programs) for the display of targetddertisements. Millennial Media
intentionally designs, manufactures, markets, promestds, services, supports, provides
software developer kits and online help, and educates censuaavertisers, and app develop
on its software, and systems and methodologies foredelg and displaying targeted
advertisements. Millennial Media has known or should laresvn that these actions would
cause direct infringement of the ‘969 patent and did so wehiBc intent to encourage and aid
direct infringement.

183. Streetspace is informed and believes and based thereasdled consumers,
advertisers, and app developers put Millennial Media’s sy#be delivering and displaying
targeted advertisements into service, i.e., contro$yseem as a whole and obtain benefit from

184. Streetspace is informed and believes and based thereasdled based upon

Millennial Media’s prior knowledge of the ‘969 patent and otfaets to be proved at trial,
-35-
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Millennial Media’s infringement of the ‘969 patent has baead is willful.

185. As a result of Millennial Media’s infringement of the ‘9f8tent, Streetspace has
suffered and is continuing to suffer damages in an amob# tetermined at trial.

186. Streetspace has suffered and will continue to sufieparable injury for which
there is no adequate remedy at law unless enjoined b@dhid. Accordingly, Streetspace is
entitled to an injunction against further infringementMiilennial Media.

187. Millennial Media’s infringement of the ‘969 patent is exceptl and entitles
Streetspace to attorneys’ fees and costs incurred inqotosg this action under 35 U.S.C. § 285.

COUNT NINE

(Patent Infringement against Jumptap)

188. Streetspace realleges and incorporates by referencdeth@tiains of paragraphs (1
through 187 as though set forth fully herein.

189. Streetspace is informed and believes and based thereasdleg Jumptap has
been and is infringing, and/or inducing others to infringe@m®ore claims of the ‘969 patent
literally and/or under the doctrine of equivalents by mgkusing, selling, importing, exporting
and/or offering for sale (among other things) a methaldcausystem for providing personalized
information and/or targeted online advertising servicegdan location, consumers’ profiles
and/or usage history.

Jumptap’s Direct Infringement

190. Streetspace is informed and believes and based therecssdled Jumptap
directly infringes one or more claims of the ‘969 patstiter literally or under the doctrine of
equivalents by making, using, selling, importing, exporting/@noffering for sale a system
and/or method that employs a terminal, a database, prajeam as recited in one or more
claims of the ‘969 patent.

191. Streetspace is informed and believes and based thereasdled Jumptap uses
terminals to test and develop its mobile advertisingvoek.

192. Streetspace is informed and believes and based therecssdled Jumptap

claims to be “the leader in targeted mobile advertisiBeg; e.g., www.jumptap.com
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193. Streetspace is informed and believes and based therecssdled Jumptap
maintains databases in the United States and abroastdhatind retain consumer data obtain
from consumers located inside and outside the UnitedsStahe consumer data that Jumptap
retains in its databases includes, among other thingsnéitbehavior of consumers; locations
consumers and/or consumers’ terminals; personal inf@msauch as income and gender;
responses to advertising; login and logoff times; IP adai® visited web sites, pages, and ap
unique cookie IDs; browser types; and terminal types.

194. Streetspace is informed and believes and based therecssdled Jumptap
utilizes server software and/or tracking cookies locatedonsumer terminals in order to ident
consumers and target ads.

Jumptap’s Indirect Infringement

195. Streetspace is informed and believes and based thereasdled Jumptap is
infringing indirectly by intentionally inducing a direct ifger to infringe one or more claims @
the ‘969 patent.

196. Jumptap has had actual knowledge of the ‘969 patent sitessatAugust 23,
2010.

197. Streetspace is informed and believes and based thereasdleq the ‘969 pater
has been and currently is directly infringed in the Un&&ates and abroad by, without limitatio
(1) consumers receiving targeted advertisements from Jpn{@)aadvertisers employing
Jumptap’s systems and methodologies for delivering apdagling targeted advertisements, a
(3) web site or app developers utilizing Jumptap’s targetedrasements. Jumptap has
knowledge of and induces that infringement by intentiorerdigouraging and/or aiding
consumers, advertisers, and app developers to use terrdinajsiap’s databases comprising
consumer data, and Jumptap’s software (i.e., programif)d display of targeted advertiseme
Jumptap intentionally designs, manufactures, marketsqaes, sells, services, supports,
provides software developer kits and online help, and eduoatesmers, advertisers, and app
developers on its software, and systems and methodslfagidelivering and displaying targete

advertisements. Jumptap has known or should have knowtnésat actions would cause direg
-37-
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infringement of the ‘969 patent and did so with specifientto encourage and aid direct
infringement.

198. Streetspace is informed and believes and based thereasdlied consumers,
advertisers, and app developers put Jumptap’s system forrohgjieed displaying targeted
advertisements into service, i.e., control the sysiera whole and obtain benefit from it.

199. Streetspace is informed and believes and based thereasdled based upon
Jumptap’s prior knowledge of the ‘969 patent and other fadis fwoved at trial, Jumptap’s
infringement of the ‘969 patent has been and is willful.

200. As aresult of Jumptap’s infringement of the ‘969 patemgeBspace has suffereq
and is continuing to suffer damages in an amount to benciest at trial.

201. Streetspace has suffered and will continue to sufieparable injury for which
there is no adequate remedy at law unless enjoined b@dhid. Accordingly, Streetspace is
entitled to an injunction against further infringementbynptap.

202. Jumptap’s infringement of the ‘969 patent is exceptionaleaitles Streetspace
attorneys’ fees and costs incurred in prosecuting thisraander 35 U.S.C. § 285.

PRAYER FOR RELIEF

WHEREFORE, plaintiff Streetspace prays for judgmeritsifiavor against all Defendants

for the following relief:

(@)  An Order adjudging Defendants to have infringed the ‘969 patelgrd U.S.C.
8 271;

(b) An Order adjudging Defendants to have willfully infringed ®@9 patent under
35 U.S.C. § 271;

() A permanent injunction enjoining Defendants, their respedfficers, directors,
agents, servants, employees and attorneys, parentilasidiary companies, distributors,
affiliates, assignees and successors in interegtth@se persons acting in concert or participat
with Defendants, from directly or indirectly infringg the ‘969 patent in violation of 35 U.S.C.
271;

(d) That Defendants account for all gains, profits, and adg®s derived by their
-38-
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infringement of the ‘969 patent in violation of the 35 U.LQ71, and that Defendants pay to
Streetspace all damages suffered by Streetspace;

(e)  An Order for a trebling of damages and/or exemplary dantzgpzsise of
Defendants’ willful misconduct under 35 U.S.C. § 284;

) An Order adjudging that this case is an exceptional case;

(@) Anaward to Streetspace of the attorneys’ fees and sustrred by Streetspace
connection with this action under 35 U.S.C. § 285;

(h)  An award of pre-judgment and post-judgment interest and obshis action
against Defendants; and

0] Such other and/or further relief that this Court deemsaungtproper.

Dated: February 25, 2011 SAN DIEGO IP LAW GROUP LLP

By:/s/Trevor Coddington
DOUGLAS E. OLSON
JAMES V. FAZIO, IlI
TREVOR Q. CODDINGTON, PH.D.

Attorneys for Plaintiff
STREETSPACE, INC

-36¢-
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Dated: February 25, 2011

DEMAND FOR JURY TRIAL

Pursuant to Rule 38 of the Federal Rules of Civil Proceglaatiff Streetspace hereby

demands a trial by jury of all issues so triable.

SAN DIEGO IP LAW GROUP LLP

By:/s/Trevor Coddington
DOUGLAS E. OLSON
JAMES V. FAZIO, IlI
TREVOR Q. CODDINGTON, PH.D.

Attorneys for Plaintiff
STREETSPACE, INC

DEMAND FOR JURY TRIAL

3:10-CV-01757-LAB-AJB




© 00 N o o A w N P

N N N N DN DN DN NN R R R R R R R B R
0o N o 0N WN P O W 0o N O o dN WwN B O

Case 3:10-cv-01757-LAB -MDD Document 30 Filed 02/25/11 Page 42 of 43

CERTIFICATE OF SERVICE

I, the undersigned, certify and declare that | am dwerage of 18 years old, employed
the County of San Diego, State of California, and atrararty to the above-entitled action.

On February 25, 2011, | filed a copy of the following docaime
FIRST AMENDED COMPLAINT FOR PATENT INFRINGEMENT

by electronically filing with the Clerk of the Court usititge CM/ECF system, which will send

notification of such filing to the following email address

John S. Kyle
Cooley LLP
Email: jkyle@cooley.com

Frank V. Pietrantonio
Cooley LLP
Email: fpietrantonio@cooley.com

Christopher C. Campbell
Cooley LLP
Email: ccampbell@cooley.com

George A. Riley
O’Melveny & Myers LLP
Email: griley@omm.com

Luann L. Simmons
O’Melveny & Myers LLP
Email: Isimmons@omm.com

Anne E. Huffsmith
O’Melveny & Myers LLP
Email: ahuffsmith@omm.com

Shawn E. McDonald
Foley & Lardner LLP
Email: semcdonald@foley.com

Matthew B. Lowrie
Foley & Lardner LLP
Email: mlowrie @foley.com

Justin E. Gray
Foley & Lardner LLP
Email: jegray@foley.com

Kurt M. Kjelland
Goodwin Procter LLP
Email: kkjelland@goodwinprocter.com

CERTIFICATE OF SERVICE 3:10-CV-01757-LAB-AJB




© 00 N o o A w N P

N N N N DN DN DN NN R R R R R R R B R
0o N o 0N WN P O W 0o N O o dN WwN B O

Case 3:10-cv-01757-LAB -MDD Document 30 Filed 02/25/11 Page 43 of 43

David Heskel Ben-Meir
Alston & Bird LLP
david.ben-meir@alston.com

| hereby certify and declare, under the penalty of perjungier the laws of the United
States and of the State of California, that the foregis true and correct.

Executed on this Y5day of February 2011, at San Diego, California.

By: /s/ Trevor Coddington
Trevor Coddington
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